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Rethinking recidivism: A TWIST on female empowerment

MILAN, ITALY — Prada Group takes the lead, empowering women to take back control
by collaborating with the fem-powered start-up, TWIST. The project, intended to lower high rates
of recidivism, teaches incarcerated women how to create handcrafted clothing out of sustainable
materials. Starting in local all-women prisons around Milan including San Vittore and Rebibbia,
the project will go into effect on June 1, 20109.

In 2018, Italian prisons reported rates of over 75% recidivism, a worrying statistic. TWIST,
aims to reduce this rate by reintroducing these women back into society and eventually expanding
to smaller prisons throughout Italy, where funds are less than sufficient. The project will employ
women who are nearing their release date and if successful, will offer them positions at TWIST
once they are released.

Officially named “FemAgain”, TWIST and Prada will focus specifically on hand crochet
t-shirts. The target audience for the final product is catered towards individuals who share the
beliefs of FemAgain. The belief that all women deserve a second chance, regardless of outside
factors. Inspiring individuals to not only support this cause but assist in its funding for expansion
across lItaly.
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In addition, the campaign to promote the project will be held on Instagram. Prada has
recruited prominent female activists including Anna Foglietta, Kasia Smutniak and Emma
Marrone. FemAgain’s social media will be used as an online platform, not only to increase sales
of the t-shirt but also to create awareness of the lack of reintegration tactics currently in place on
a national level. The goal is to inspire Italian women to support this project and express their
disdain for current policies by wearing the t-shirt.

The project is being funded in part by Netflix Italia. Shows such as Orange is the New
Black are reaching record breaking viewer statistics. Aligning themselves as a sponsor of the
project Netflix Italia hopes to increase awareness of the project and highlight the importance of
this issue on an international level. The company will be providing a link at the end of every
episode to ensure maximum exposure.

The t-shirt will be available nationwide, online and in-stores situated in several Prada pop-
up locations. Determined to reach the goal it strives to achieve, all proceeds received from sales
will be invested back into the project, setting up small funds to assist the women in reintegration
once they have been released.

The project has been well received by government officials as well as the women within
the prisons, many of whom have expressed excitement about the opportunity for a second chance

at a better life.

Since 2016, TWIST has been dedicated to leading in female activism and strives to provide societal
integration opportunities for incarcerated women. TWIST desires to create an environment that
accepts and empowers women while creating awareness about the lack of proper reintegration

policies in place throughout Italy.
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